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• Introduction
• Agritourism combine economic interests in the

development of communities, [2,3,7,8] with those
regarding the preservation of nature.[4,11,12]
Rural entrepreneurs can have a successful model
(figure 1) to capitalize on the tourism potential of
an area and supplement income from agricultural
holdings by being able to add a modest income
from tourism activities. [5,7,8]

• Material and method
• The main purpose of this research is to identify the

elements which give tourist individuality to
Sichevita commune and based on this aspect to
propose a future tourism product. In this regard it
was used as a research method, the qualitative
study and several sources of information.

• Results and discussions

Abstract:  The article has as purpose to draw attention to the specific defining features of tourism in rural environment,

as a possibility for the local community of Sichevita development, through own resources. The curent research represents

an attempt to provide a complete picture about local resources, specific to the area, and to come up with the proposal to

establish a future tourist product specific to the area.
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Conclusions
The area is not developed for agritourism, but the

potential is enormous. The area is particularly appreciated
for its beautiful landscapes, clean air, the tranquility of
nature, etc., it is by definition a specific area for rest and
relaxation. The location needs increasing the number of
rural tourist structures, various leisure facilities, with an
emphasis on capitalizing on the resources specific to the
rural environment: special landscapes, traditions, crafts,
gastronomy, country life.
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